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kbb.com: Toyota Brand Consideration, Vehicle Intere ves Continue to Declt

also shows # continuedidecline in Toyota interest in the wake of the recall announcemens. Toyata models have seen an
overall 25 percent declite in page views since the recall news inttially broke. Even Toyota madels not specifically invelved in
the recall continue to see & decline in page views, demonstrating the negative impact the recall iz having on current interest in
all Toyota vehicles, not [ust the models named in the recall.

"It seems the longer Toyota is the subject of daily headlines with the eontinuing recall news, the mare consumers are reacting
negatively by defeciing fram Tovota, Lexus and Scion. Wi are zeeing shoppers on kbb.oom lean more toward competitors,
especially the domestics like Ford and Chevy who are offering enticing conquest incentives,” said James Bell, executive
market analyst for Kelley Blue Book's kbb.com. "Toyota is going to have to work extra hard for quite some time to avercome

the 'dauble-whammy' it is seeing with the continuing drop in values and consumer brand conglderation.”

When comparing Toyola's perceived safety ratings in Kelley Blue Book Market Inteligenes's Brand Watch® survey from the
week prior to the rezall o the past week, the brand has experienced a drop from 8.4 to 7.0 (on a 10-point scale).

Some of Toyota's primairy competitors are benefiting from the nagative impact of the recall news. Many car shoppers now
indicate they are consit/gring brands they were not eonsidering prior to the Toyota recall news, showing increased interest in
Ford (elght pergent), C 1sevrolzt (seven percent), Hyunca {five percent) and Hondz (five percent),

Of those compating brs nds offering specific incentives to Toyota owners/shoppers, Ford 1s gameting the most consumer
attention, with 18 perce nt of car shappers saying they were not considering a Faord prior to the Toyota recall but now are {due
to Ford's Toyota-specif ¢ incentives). Chevroletis in second place with eight parcent saying they were not considering a
Chevy prior fo the reca | wews, but now are {due to Chevy's Toyota- specific incentives).

Toyota's share of d2aler leads submitted by sonsumers on Kelley Blue Book's kbb.com also have experienced a decline since
the recall news was antounced, demonstrating the immediate impact the recall is having on Toyota dealers across the United
States who are seeing fewer consumers interested in the models they sell.

This Kelley Blua Book viarket Intelligence study on the Toyota recall was fisldad to 3 total of 881 In-market.carshoppers on
Kelley Blue Book's kbb.com from January 29 — February 8, 2070 (Wave One was January 29 — February 1, 2010 with 406
respondents; Wave Two was February 4~ 8, 2010 with 285 respondents). Brand Wateh data cited compared Tayota brand
consideration from January 12-18, 2010 to February 4-8, 2010. Market Watch data cited compared Toyota modal page views
on kbb.com fram the wenk of January 18, 2010 to the week of February 1, 2010

Ahout Kellay Blue Be ok {www.kbb,corm)

Singe 1928, Kelley Biug Book, The Trusted Resource®, has provided vehicle buyers and seliers with the new and used
vehicte Information they need to accomplish their goals with confidence. The company's top-rated Web site, www kbl com,
provides the most up-t>-date pricing and values, including tha New Car Blue Book® Value, which reveals what paople actually
are paying for new cars. The compary &lso reports vehicle pricing and values via products and services, including software
products and the famao Js Blue Book® Official Guide, According to the C.A. Walker Research Salutions, Inc. - 2009 Spring
Autornotive Web S te | lsefulness Study, kbb.com is the mest useful automative information Web site among new and used
vehicle shoppers, and haif of online vehicle shoppers visit kKbb.com. Kellay Blus Book's kbh.com also is a W3 Gold Award
winner, sanclioned by the International Academy of Visual Arts. Kbb.com ts a ieading provider of new car prices, used car Blug
Book Values, carreviews, new cars for sals, used cars for sale, and car dealsr locations.
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