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kbb.com: Toyota Brand Consideration, Vehicle Interest, Values
Continue to Decline

Study Shows Week-Qver-Week, More Consumers Defecting from Toyota, Lexus, Scion Brands

IRVINE, Calif., Feb. 10 /PRNewswire/ ~ According to the latest Kelley Blue Bookwww kbb.com Market Intelligence data,
Tovota consideratian and interest has dropped even further in the past week as the company continues to issue massive recall
announcements. Tne |atest kbb.com study results show 27 percent of those who said they were conslidering a Toyota prior to
the recall now say they no longer are considering the brand for their next vehicle purchase, an increase of six percent from the
21 percent who indicatic they had defected from Toyota the prior week (immediately following the initial recall

announcement).

In addition, now 28 per:ent of those who said they were considering a Scion and 23 percent of those who said they were
considering a Lexus pro* to the Toyota recalls, now say they are no longer considering those brands.

Now nearly half (48 percent) of the car shoppers who have defected from Toyota say they are ot sure if they will consider the
brand again, even once: Toyota's problems are resolved. .

Kalley Blue Book upda s its famous Blue Book® Values on a weekly basis, and the values continue to fali for Toyota models
affected by the recall a mouncements. On February 5, 2010, company analysts initially decreased the used-car values of
recalled Toyotas by 1 - 3 percent in response to the slowing demand for Toyota models in the marketplace following the
consumer recall, This soming Friday, February 12, Kelley Blue Book will once again adjust values for these vehicles
downward by an additianal 1.5 percent on concems around the growing supply of unsold Teyolas on both dealer lots and at
auctions. The latest announcements about new 2010 Priuses and late-modet 2009-2010 Corollas also have affected not just
used-car values, but also new-car (transaction) values. Afier the latest Prius recall news, consumers can pick up a brand-new
2010 Prius closer to de aler invoice price than its suggested retail price, a difference of $1,000 - $1,500.

Kelley Blue Book Val j:s Summary for Toyota

» All Used Recallid Toyota Models: Used-car values declined 1-3 percent (depending on the model) on February §,
2010, and will ¢irop an additional 1.5 percent on Friday, February 12, 2010

e New 2010 Privs: New Car Blue Book® Value (transaction price) will drop by $1,000 - $1,500 on February 12, 2010

e Uscd Priug, 20109 and older models: Used-car value dropped 1.5 percent on Februaty 5, 2010, and will drop an
additional 1.5 g ercent on February 12, 2010

o Used Corcita 2009 and older models: Used-car values dropped 1.5 percent on February 5, 2010, and will drop an
additional 1.5 percent on February 12, 2010

“We are seeing a softening of both used Toyota values and the New Car Blue Book values of nnew Toyotas this week,” said
Juan Flores, director cf sehlcle valuation, Kelley Blue Book. "Thesoftening of values'is a product of weakened consumer
demand, and the reali::ztion that Toyota is going to have to offer lower prices to get some consumers to consider Toyota
vehicles again.”

In addition to the value:ss decline, site iraffic from Kelley Blue Book's kbb.com detalled in the company’s Market Wateh® report
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